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NUMBER OF PARTICIPANTS: 109 students from 1st year MBA (Pharmaceutical Management) 

INTRODUCTION: The 133rd episode of Master class Session titled – “Basics of Digital Health and Healthcare 

Applications” held on 9th April, 2025, at IIHMR University. This session featured the guest speaker Shailaja Dwivedi 

Pathak Mam (Co-Founder of Pareizo). The event was moderated by Dr. Sudhinder Singh Chauhan, Associate 

Professor, and Student Co-ordinator Mr. Ruparel Meet Manojbhai from batch PM-16.  

OBJECTIVE:   This session aims to introduce us with pharmaceutical digital marketing is poised for transformation 

through AI, enhancing data analysis, personalized marketing strategies, and streamlined drug development processes. 

Participants will gain insights into the usage of digital tools, their benefits, and challenges. The expert discussed 

emerging trends and technologies shaping digital healthcare. By the end, attendees understood the role of digital 

Marketing and AI in the pharmaceutical industry. 

Salient Novel Points Covered:  

ROLE:  Shailaja Mam discussed the concepts of influencer, radio, and electronic marketing. A brief discussion about 

digital marketing channels. The importance of SEO, PPC, Geotagging of brands, Neumonics for easy remembrance to 

HCPs. Mam focused on understanding the gaps between the pharma companies, HCPs, and patients through digital 

tools. 

KEY TAKEAWAY POINTS FROM THE SESSION: 

• Digital Marketing Channels in Pharma – Concepts of Influencer, Mobile & Viral, Radio & TV ads, Electronic 

Billboards, SEO, PPC, social media, Content & Email Marketing. 

• Engagement Strategies –Use of Infographics & mnemonics to strengthen brand identity amongst HCPs. 

Personalization using prescription data (IMS, SMSRC). 

• Localized Strategy – Importance in understanding per capita income in specific areas to build brand strategies 

according to localized recognition. 

• Regulatory Compliance – Using AI to ensure compliance with regulatory standards and streamline the 

marketing strategies according to them. 

• Government Initiatives in Digital Health – Programs like ABDM and NDHM promote a unified, tech-driven 

healthcare ecosystem in India. 

Q&A and Interactive Session: The session encouraged active participation from students, who not only clarified 

their conceptual doubts about the marketing and the upgrade to AI in pharmaceutical Industry, but also asked relevant 

questions about how to co-relate the effective use of digital tools and social media for marketing purposes and 

progress further in their career integrating digital platforms to marketing strategies. A Case study was also discussed, 

solving doubts and concepts of AI usage in Digital Marketing, a new era in the pharmaceutical industry. 



 

 

 

 

Future Scope:    The future of AI in pharmaceutical digital marketing is characterized by advancements enhancing 

data-driven insights, enhanced customer insights, personalized patient engagement, and automation of marketing 

processes. It will also help in collecting data from different sources available like SMSRC, IQVIA and many other set 

of data for marketing and research purposes. 

Appropriate caption for the webinar: " Revolutionizing Healthcare: The Power of Digital Transformation " 



 

 

 

 










